
PHRONIMOS : THE KIAMS JOURNAL                                                                                                                                     VOL-01 ISSUE-03 

 

1 
July - 2021 

A STUDY ON IMPACT OF STRATEGIC COMMUNICATION INITIATIVES ON A 
SELF-REGULATED BODY (ASCI) 

Mr. Pranjal Ojha 
Kirloskar Institute of Advanced Management Studies,  

Harihar-577601 
 

Prof. Nagaraj B V 
Kirloskar Institute of Advanced Management Studies, 

Harihar-577601 
 

 

1. Abstract 

Self-regulatory body have existed of decades, 

They are non-government organizations that 

have the authority to create and apply stand-

alone regulations and standards for industry 

and professionals. It has the authority to 

create and implement independent 

regulations and standards for professional 

and industry. Though SROs are not restricted 

by government rules and regulation yet they 

face various limitations like Enforcement 

issues- as statutory backing are less to none, 

Failure to achieve acceptance as a result of 

insufficient consumer involvement, and 

Inconsistencies between groups. In order for 

a self-regulatory body to function properly it 

must ensure that it overcomes the mentioned. 

ASCI (The advertisement standard council of 

India) is one such self-regulatory 

organization which is taken as the subject to 

this research. Setup in 1985, ASCI is 

committed into ensuring the protection of 

consumer interest by regulating the 

advertisement sector. ASCI was established 

with the collaboration of four major areas of 

advertising i.e advertisers, advertising  

agencies, Media and others like market 

research firm, PR agencies, etc. The prime 

objective of ASCI includes administering, 

monitoring promotion of standard 

advertising practices in India. This research 

focuses on analyzing how implementation of 

strategic communication benefited ASCI. 

Strategic communication which is used to 

cover a variety of communication centric 

professions such as public relation, internal 

communication and corporate 

communication. Strategic communication 

utilizes message improvement with 

undeniable degree of preparation and 

exploration of crowd behavior and perception 

to satisfy the origination’s mission. This 

research emphasizes on how strategic 

communication differ from conventional PR 
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approach. Besides this the research also 

involves collection of data through the help 

of tools like questionnaire and literature 

review to back up the objective of the 

research.  

2.Introduction 

2.1 About the context 

A self-regulatory organization is an 

organization which has regulatory authority 

over a certain industry or profession. The 

regulatory authority could take the role of 

government regulation or be used in 

conjunction with it. The power of an SRO to 

exert regulatory authority is not always based 

on a government grant of authority. SROs 

make it easier for industry professionals and 

government policymakers to collaborate. 

ASCI is one such self-regulatory 

organization which has been operating since 

1985 with the motive to enforce of self-

regulation in advertising industry. This 

research talk about how strategic 

communication impacted self regulatory 

body like ASCI. The main findings of the 

research reflects that strategic 

communication is more successful in 

building reputation compared to 

conventional PR approach. 

2.2 Global context 

Although it is true that self-regulatory 

bodies existed before legislation and 

regulation but as there was a lack of an 

unbiased and external set of guidelines for 

evaluating the acceptability it establish itself. 

SROs grip over have strengthened over 

different sectors of market over time, these 

include several key asset exchanges and 

regulators like The New York Stock 

Exchange (NYSE), American Council of 

Life Insurers (ACLI), Options Clearing 

Corporation (OCC), Etc. The job of self-

regulatory organizations as an alternative to 

enforce legislation has been recognized by a 

num 

ber of public sector organizations at regional, 

national and global level. In case of 

advertising and marketing communication is 

important for the organisation to adapt to 

each country’s cultural and societal 

environment as different countries have 

different set of laws and regulations.   

By 2017 there were 48 SROs worldwide and 

several pending ones yet to enter the market. 

Geographical split of SROs globally shows 

that Europe has the largest number of SROs. 
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2.3 Indian Context 

India has seen a rise number of SROs coming 

into picture since. The list of SROs operating 

in India includes - Association of Mutual 

Funds in India (AMFI), Advertisement 

Standard Council of India (ASCI), Indian 

Chemical Council (ICC), Food Safety and 

Standards Authority of India (FSSAI), etc. It 

is logical that a system of self-regulation 

should be adapted to national specification to 

ensure that it meets the need of its members 

and stakeholders. Though there are plenty of 

SROs operating in different sectors across 

nation it still faces limitation due to lack of 

enforcement and accountability. 

3 Literature Review 

3.1 Theoretical framework, background 

theory. 

A literature review is a summary of 

previously published works on a given topic 

that is conducted to identify the gap between 

past research and the scope of the current 

study. It also serves as a foundation for 

conducting study in an area where there is 

still work to be done. 

3.1.1Strategic communication can ensure 

Consistency & coordination 

Because the public can quickly Google 

anything, there is a higher requirement for 

consistency within departments. More 

coordination is also required, as the same 

communication platforms (e.g., Facebook) 

can be used for education, marketing, 

advocacy, fundraising, and other purposes, 

and groups must find a balance between 

communicating vital ideas and drawing 

readers. 

3.1.2Through strategic communication we 

can identify new methods of outreach 

There are now plenty more ways to reach the 

masses than the now-defunct advertiser-

sponsored newspapers, magazines, and 

television networks. A scientific or arts 

institution, for example, might pitch articles 

to reporters, publish a public blog, vlog and 

post on Facebook, YouTube and Twitter all 

at the same time. 
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3.1.3 Strategic communication can provide 

a new, unbiased viewpoint from a third-

party perspective 

Strategic communication firms provide a 

fresh, unbiased perspective that no internal 

resource can match. Consider employing a 

strategic communication firm for a fresh 

viewpoint rather than continuing to grind 

your wheels on the same problem. Strategic 

communication organizations take a big-

picture perspective to problems and 

frequently provide the motivation needed to 

propel an organisation forward. To reach an 

agreement or discover a new approach, at 

times a fresh set of eyes, ears, and outside the 

box thinking is required. 

3.1.4 Through Strategic management 

external resources to supplement internal 

resources 

Internal resources and tools are frequently 

insufficient to achieve all of an organization's 

aims and objectives. When a company 

undertakes a major strategic endeavor, 

additional communication resources can help 

with both day-to-day communication 

problems and the strategic plan's work. One 

advantage of working with a strategic 

communication agency is that it allows your 

company to complement internal resources, 

ensuring that each communication challenge 

is met with the appropriate resources when 

and where they are needed. 

3.1.5 Strategic communication can help in 

integrating trend from other market & 

industries 

Strategic communication agencies frequently 

engage with clients from a variety of 

industries. The advantage of collaborating 

with a strategic communication agency that 

works with a variety of companies is that it 

will provide insights and trends from other 

domains that, when applied to your company, 

can result in fresh, distinctive thinking and 

ideas. 

3.1.6 Acquire in-depth expertise in a 

particular field. 

Proper strategic communication firms 

concentrate on key service offerings and 

provide their clients with strong experience 

in those areas. When it comes to appraising 

companies, you'll notice that some specialize 

with everything from regulatory affairs to 

crisis management to internal 

communication and social media. 

 

3.2 Citations: 

The review of researchers for strategic 

communication as an asset for self-regulatory 

bodies are as follows. 
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1. Moshe Maor (2019) in his article he 

mentioned that a regulatory agency tends to 

remain mute on subjects on which it has a 

strong reputation and on issues that are 

outside its distinct authority. 

2. Michael Dell (2015) in his book ‘Top 10 

lessons on strategy’ stated that strategic 

communication requires clarity and 

consistency of message he also mentioned 

strategic communication is an essential part 

of what you have to offer to customers and 

shareholders,” says Michael Dell. 

3. Howard Nothhaft (2016) in his research 

paper stated that strategic communication is 

definitely a more rigorous concept than 

public relations, marketing communication 

or business communication. But it has 

inherited the problems of the disciplines it 

united. 

4. Susanne Willner(2006)  in her article 

defines strategic communication A manager's 

ability to understand an issue in a broader 

framework rather than only nature protection 

is referred to as strategic communication. For 

example, changing the application of 

conservation regulations to a more people-

centered perspective, such as relationship 

management. 

5. C. Kay Weaver (2013) in his article raised 

the question that what parts do employee 

identity and organizational identity perform 

in strategic communication and 

organizational problem management over 

problematic public policies? He later on 

suggested that at numerous levels inside and 

by the organization, strategic communication 

should be responsive to implicit 

and explicit value premises, organizational 

identifications. 

3.3 Research Gap Found: 

The research gap which was found during 

this research is that earlier organizations were 

more inclined towards carrying forward their 

operations through the means of public 

relation. Strategic communication was a very 

less know field which no organization risked 

to adopt. Even after seeing the success of 

various organizations which deployed their 

operations on the grounds of strategic 

communication small time firms and self-

regulatory avoided getting into it. This 

research focuses on comparison of 

convention methodologies with the new age 

strategic communication to find out which 

one is more suitable for the company’s long-

term vison and goal. The research focuses on 

areas of communication left out by the 
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conventional PR practices and talks about 

ways to cover it up. 

3.4. Statement of Research Question: 

The title is very much self-explanatory it 

talks about the changes seen in self-

regulatory organization after adopting 

strategic communication. The results 

observed were that self-regulatory 

organizations which when compared to 

government methodologies produce 

guidelines that are more practical, realistic, 

and efficient on executing strategic 

communication alongside. The results shown 

were very good as they provided much more 

clarity and direction, increased engagement, 

improved productivity, promoted team 

building. 

4. Scope of study: 

Given that self-regulatory bodies has some 

degree of regulatory influence over an 

industry or profession, they often act as 

watchdog to monitor unprofessional 

practices and frauds. Though self-regulatory 

organization are private in nature, certain 

aspects of industry are subject to 

government-imposed regulation to some 

extent. Conventionally self-regulatory bodies 

have followed the typical PR approach in 

order to reach to masses. This study talks 

about how self-regulatory bodies would be 

received among the masses if one follows 

strategic communication instead of typical 

PR approach. 

Possible outcome: Using strategic 

communication instead of conventional 

methods can assist firms in increasing total 

workforce productivity, establishing a 

positive market presence, instilling a sense of 

trust among employees as well as grow their 

reach. 

5. Objectives: 

• To figure out how strategic 

communication differ from 

conventional PR approach. 

• To understand how we can benefit a 

self-regulated body like ASCI 

through strategic communication 

5.1 Public Relation or Strategic 

communication? 

Overview of Strategic communication 

It’s a wide term that encompasses a variety of 

professional pathways that all entail the use 

of communication to reach a goal. This 

differs from careers in journalism, 

translation, technical writing, and other 

operation that involves communicating and 

writing without the need of strategic, 
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business-driven goal in mind. Rather, 

strategic communication encompasses work 

in advertising, marketing, public relations, 

social media and digital strategy, that all 

require the use of language, as well as 

frequently photographs and video, to 

communicate a company's or organization's 

message internally as well as externally.  

 

Overview of Public Relation 

 Public relations specialists specialize on one 

type of strategic communication: maintaining 

a favorable relationship between an employer 

and the community. They do it by using 

public-facing methods of communication 

like press releases, speeches, special events, 

and social media to reach out to the masses. 

The White House press secretary, who 

conducts regular news conferences and 

interacts with the media to answer questions 

and explain policies and processes, is the 

most well-known PR professional in the 

United States. 

 

Similarities Between Strategic 

Communication and Public Relations 

As public relations is a subset of strategic 

communication, there is a lot of overlap 

between the two. Both demand an identical 

skill set: solid verbal and written 

communication, good communication skills, 

and the willingness to multitask successfully 

in teamwork of different experts. 

5.2 Strategic Communication vs. Public 
Relations: What's the Difference? 

Despite being strongly linked areas, strategic 

communication and public relations have a 

few fundamental differences. These 

distinctions are mostly related to the purpose 

of communication involved and the common 

methods through which professionals 

transmit information. 

Scope and Focus 

To establish an organization's 

communication plan, strategic 

communication experts are likely to 

collaborate with people from several 

departments. Their work might change on a 

daily basis, and their duties within an 

organization may move depending on the 

organization's communication demands. 

Those that concentrate solely on public 

relations are more likely to have a restricted 

scope. Their main concern is how the public 

perceives the company and how to ensure 

that internal and external communications 

promotes favorable relationships. 

Requirements 
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In general, PR work do not necessitate a 

master's degree. Strategic communication 

professions, on the other hand, frequently 

necessitate years of experience or 

postgraduate study. 

Benefits of strategic communication. 

• The objective of the research is to 

understand how we can benefit a self-

regulated body like ASCI through 

strategic communication. 

• To understand the ASCI’s response 

before implementation of strategic 

communication and after implementing 

strategic communication. 

Existence of self-regulatory bodies like ASCI 

is very important as they produce guidelines 

that are more practical, realistic and efficient 

compared to government methodologies. 

However, in order to manage and run a huge 

self-regulatory body like ASCI one need s 

proper management, that’s where strategic 

communication comes into the picture. 

Strategic communications has become the 

new mantra. Whether it's about the need for 

transparency, recruiting people, improving 

service, ensuring consolidated programs are 

properly integrated, or launching a new cloud 

solution, executives are talking about the 

necessity of strategic communication. The 

goal of communication strategy is to avoid 

wastage of productivity, personal loss 

and false starts. Good communication can 

boost the return over investment by equating 

to a cost-benefit model. You'll know which 

programs bring value to your consumers and 

stakeholders if you understand their desires 

and perceptions. You'll also know what has 

to be changed to deliver better value. 

Communication with public can help with 

decisions about how to distribute and focus 

system to minimize waste. 

We can variety of tools under strategic 

communication to connect to masses. Video 

and social media, for example, can actually 

improve the performance of traditional 

broadcast media while lowering the overall 

cost of engaging with your stakeholders. 

Because of its viral nature, social media is 

particularly cost-effective because it expands 

communications to new audiences while also 

improving communications with existing 

ones. With our unprecedented access to 

individualized media channels, it's more 

important than ever to connect with your 

audiences where they are, cutting down on 

the time and resources required to complete 

the task. 

It's difficult to evaluate the value of clear 

messaging and strategic communications. 
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People have questions in changing 

surroundings. Depending on how many 

distinct versions of the message people hear 

from different sources, their level of 

understanding, faith, and action will differ. 

Put an end to the threat by speaking 

consistently with a predefined, truthful 

message. If you deploy communications 

without a strategic plan and consistent 

messaging, you risk wasting money, missing 

opportunities, and eventually failing the 

program. 

6. Research Methodology 

A search methodology includes a description 

of the methods used to achieve the objective 

of the study. 

6.1 Method of Research – 
Descriptive(observational) 

In order to understand the impact of strategic 

communication on self-regulatory 

organization descriptive research was used. 

Descriptive research studies are designed to 

determine the nature of a situation as it exists 

at the time of the study and since the study 

was conducted keeping self-regulatory 

organization in mind it was best that we 

compared both the conventional PR 

methodology and strategic communication. 

In terms of descriptive research, surveys, 

trend studies, and content analysis are used. 

Surveys attempt to measure what exists 

without questioning the reasons for 

existence. Trend studies are combined with 

surveys repeated at intervals, and are able to 

study the rate and direction of changes and 

use these trends to make predictions. After 

gathering all data collected from using 

descriptive research, content analysis was 

done in order to understand the impact of 

strategic communication on self-regulatory 

body. Content analysis is a research 

technique for the objective, systematic, and 

quantitative description of the manifest 

content of communication. 

Using descriptive research, a survey of peers 

was conducted. The survey was distributed 

online to the working employees of ASCI to 

understand their opinion and the responses. 

The responses were collected and we have to 

trust the responses given by the customer as 

we were not able to visit them personally due 

to the pandemic. 

6.2 Type of research - Qualitative research 

Before conducting a study, it is very 

important part to think upon on whether one 

should go for a qualitative research or for a 

quantitative research. Quantitative data is 

information about quantities, and therefore 

numbers, and qualitative data is descriptive, 

and regards phenomenon which can be 

observed but not measured. Since the study 
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was done to understand the impact of 

strategic communication on self-regulatory 

body, a qualitative research was followed. 

6.3 Data type – Primary data 

Since the study was done to understand the 

impact of strategic communication on self-

regulatory body, the questionnaire was 

distributed online to the working employees 

of ASCI to understand their opinion and the 

responses were then further used for analysis. 

Few studies have been conducted regarding 

the given issue, specifically for self-

regulatory organizations so most of the data 

for analysis was primary data. 

6.4 Data collection tool – Questionnaire 

Data collection tool is an important part while 

conducting a study because without a tool we 

can’t collect data and will not be able to do 

proper analysis. Under the study a 

questionnaire was used for collecting the 

information required for the study and data 

was collected in online mode only. 

6.5 Sampling plan: 

6.5.1 Sampling frame – probability 
sampling 

Thorough this research we took inputs for 

working employees of ASCI to understand 

whether strategic communication is actually 

helpful for a self-regulatory organization or 

not. 

6.5.2 Size – 70: 

 

Under the study 70 samples were studied and 

I came to a conclusion that of having 70 

samples using Rao soft software and I came 

to a conclusion that with a mere 6.89% of 

error accepted the desired results could be 

found out. 

6.5.3 Method – Stratified 

Under this study stratified sampling method 

was used as there was involvement of 

employees at different level of hierarchy. 

6.6 Data Analysis Tools / Techniques used: 

Excel 

During the study excel was used for doing the 

data analysis part after the responses were 

received from the people approached for 

conducting the study. 

7. DATA ANALYSIS AND 
INTERPRETATIONS 
The survey responses was designed to 

understand the performance and acceptability 

of ASCI on different levels when paired with 

strategic communication. The focus of the 

work is to understand how strategic 

communication benefited ASCI. The sample 

size used for the study is 70.  
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Fig 1. Feedback of employees regarding 

ASCI’s collaborations with new agencies & 

influencers 

Interpretation 

It was seen that 70% of the respondents 

believed that strategic communication 

showed outstanding results for collaborations 

with new agencies & influencers. 21% of the 

respondents believed that it showed good 

response. Thus, it can be concluded that post 

strategic communication implementation 

ASCI saw good response in collaborations 

with new agencies & influencers. 

 

Fig 2. Feedback of employees regarding 

ASCI’s reach after switching from PR to strategic 

communication. 

Interpretation 

It was seen that 54% of the respondents 

believed that strategic communication 

showed outstanding results in rise of reach 

after switching from PR to strategic 

communication. 28% of the respondents 

believed that it showed good response. Thus, 

it can be concluded that post strategic 

communication implementation ASCI saw 

good response in increase of reach. 
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Post strategic communication 
implementation what was the 

impact of collaborations with new 
agencies & influencers? 
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What was the response of ASCI’s 
reach after switching from PR to 

strategic communication? 
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Fig 3. % of employees believe strategic 

communication results in faster 

implementation of their guidelines. 

Interpretation 

It was seen that 96% of the respondents 

believed that strategic communication 

showed faster implementation of guidelines. 

The remaining 4% believed that strategic 

communication didn’t result in fast 

implementation of guidelines. Thus, it can be 

concluded that post strategic communication 

implementation the guidelines were 

implemented much faster. 

 

 

Fig 4. % of employees believe that strategic 

communication resulted in expansion of 

global reach. 

Interpretation 

It was seen that 89% of the respondents 

believed that strategic communication 

showed increase in global reach. The 

remaining 11% believed that strategic 

communication didn’t result in increase of 

global reach. Thus, it can be concluded that 

post strategic communication 

implementation the global reach was 

increased. 

 

96%

4%

Did ASCI notice faster 
implementation of their 

guidelines after implementation 
of strategic communication?

YES NO

89%

11%

Did ASCI expand its global 
reach after adoption 

strategic communication?

YES NO
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Fig 5. Feedback of employees regarding cost 

of promotion after switching to strategic 

communication?  

Interpretation 

It was seen that 32% of the respondents 

believed that strategic communication 

showed a drastic reduction in costs. 40% of 

the respondents believed that cost were 

reduced noticeably. Thus, it can be concluded 

that post strategic communication 

implementation ASCI saw a reduction in cost 

of promotion. 

 

 

Fig 6 % of employees believe there were 

inconsistencies between government 

authority and other organizations. 

Interpretation 

It was seen that 81% of the respondents 

believed that were inconsistencies between 

government authority and other 

organizations. The remaining 19% believed 

that there we no inconsistencies between 

government authority and other 

organizations. Thus, it can be concluded that 

there were inconsistencies between 

government authority and other 

organizations. 

 

 

0 10 20 30

Cost were reduced
drastically

Cost were noticeably
reduced

Cost were reduced
slightly

No change in costs

Costs were increased

What was impact on cost of 
promotion after implementation 

of strategic communication? 

81%

19%

Were there any inconsistencies 
between the government 

authorities and other 
organizations? 

YES NO
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Fig 7. % of employees believe strategic 

communication helped in enforcement and 

statutory backing of ASCI  

Interpretation 

It was seen that 96% of the respondents 

believed that strategic communication helped 

in enforcement and statutory backing of 

ASCI. The remaining 4% believed that it did 

not help in enforcement and statutory 

backing of ASCI. Thus, it can be concluded 

that strategic communication helped in 

enforcement and statutory backing of ASCI  

 

 

 

 

Fig 8. Feedback of employees regarding 

change in acceptability with organizations 

and influencers 

Interpretation 

It was seen that 58% of the respondents 

believed that strategic communication 

showed a change in acceptability. 30% of the 

respondents believed that there was 

noticeable increase in acceptability. Thus, it 

can be concluded that post strategic 

communication implementation ASCI saw a 

change in acceptability. 

 

96%

4%

Did strategic communication 
help in enforcement and 

statutory backing of ASCI?

YES NO
0 10 20 30 40 50

The acceptability of…

There was a noticeable…

The acceptability of…

No change in…

Acceptability reduced

Did ASCI saw any change in 
acceptability with organizations 

and influencers?
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Fig 9. % of employees believe customer 

involvement in form of complaints & 

suggestions saw a change after 

implementation of strategic communication. 

It was seen that 79% of the respondents 

believed that there was a increase in customer 

involvement in form of complaints & 

suggestions after implementation of strategic 

communication. The remaining 21% 

believed that there we no was no increase in 

customer involvement in form of complaints 

& suggestions after implementation of 

strategic communication. Thus, it can be 

concluded that there that there was a increase 

in customer involvement in form of 

complaints & suggestions after 

implementation of strategic communication. 

 

 

Fig 10. % of employees believe ASCI was 
able to overcome the market forces 

 

Interpretation 

It was seen that 83% of the respondents 

believed that ASCI was able to overcome the 

market forces after implementation if 

strategic communication. The remaining 

17% believed that they were not able to 

overcome the market forces after 

implementation if strategic communication. 

Thus, it can be concluded that ASCI was able 

to overcome the market forces after 

implementation if strategic communication. 

8. Conclusions 

 The pilot survey described above was 

designed to analyses how strategic science 

communication impacts self-regulatory 

organizations. The following were the 

findings from the research post 

implementation of strategic communication: 

Did customer involvement in 
form of complaints & 

suggestions see any change after 
implementation of strategic 

communication?

YES NO

83%

17%

Was ASCI able to respond to 
market forces after 

implementation of strategic 
communication?

YES NO
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(1) ASCI saw good response in 

collaborations with new agencies & 

influencers; (2) ASCI saw good response in 

increase of reach; (3) The guidelines were 

implemented much faster; (4) The global 

reach was increased; (5) ASCI saw a 

reduction in cost of promotion; (6) 

Inconsistencies between government 

authority and other organizations were found; 

(7) Enforcement and statutory backing was 

much more evident; (8) ASCI saw a increase 

in acceptability; (9)There was an increase in 

customer involvement in form of complaints 

& suggestions (10) ASCI was able to 

overcome the market forces. According to the 

study was found that there were various gaps 

in self-regulatory industry like ASCI which 

were not being handled well with 

conventional approach like PR however 

proper implementation of strategic 

communication helped to analyze the gaps 

that were left out previously and tried to fill 

that gap. Thus, implementing a robust tools 

as strategic communication can prove very 

effective for the organizations long term 

vison. 
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10. APPENDIX 
Questionnaire 
 
The questionnaire consists of 10 questions  
 

Part B 

Sl 
No. 

                                  
Survey Questions 

Question 
Type 

1. What was the response 
of ASCI’s reach after 
switching from PR to 
strategic 
communication?  
Choices provided:  
-Outstanding  
-Good            
-Satisfactory  
-Average  
-Unsatisfactory 

MCQ (Single 
answer 
selection 
allowed) 

2. Post strategic 
communication 
implementation what 
was the impact of 
collaborations with new 
agencies & influencers? 
Choices provided:  
-Outstanding 
-Good 
-Satisfactory  
-Average  
-Unsatisfactory 

MCQ (Single 
answer 
selection 
allowed) 

3. Did ASCI notice faster 
implementation of their 
guidelines after 
implementation of 
strategic 
communication? 
Choices provided:  
Yes/NO 

Yes/No 
(Boolean) 

4. Did ASCI expand its 
global reach after 
adoption strategic 
communication? 
Yes/No 

Yes/No 
(Boolean) 

5. What was impact on 
cost of promotion after 
implementation of 

MCQ 
(Multiple 
answer 

strategic 
communication?  
Choices provided:  
-Cost were reduced 
drastically  
-Cost were noticeably 
reduced 
-Cost were reduced 
slightly 
-No change in costs 
-Costs were increased  
 

selection 
allowed) 

6. Were there any 
inconsistencies 
between the 
government authorities 
and other 
organizations? Yes/No 

Yes/No 
(Boolean) 

7. Did strategic 
communication help in 
enforcement and 
statutory backing of 
ASCI? 
Choices provided:  
Yes/No 

Yes/No 
(Boolean) 

8 Did ASCI saw any 
change in 
acceptability with 
organizations and 
influencers? 
Choices provided:  
-The acceptability of 
ASCI rose 
dramatically 
-There was a noticeable 
increase acceptability 
-The acceptability of 
ASCI was increased 
slightly 
-No change in 
acceptability 
-Acceptability reduced  

MCQ (Single 
answer 
selection 
allowed) 

9 Did customer 
involvement in form of 
complaints & 
suggestions see any 
change after 
implementation of 
strategic 
communication? 

Yes/No 
(Boolean) 
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Choices provided:  
Yes/NO 

10 Was ASCI able to 
respond to market 
forces after 
implementation of 
strategic 
communication 
Choices provided:  
 Yes/No 

Yes/No 
(Boolean) 

 

 

 


